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Conclusions. The main factors influencing the inclusion of dietary supplements in the general
range of pharmacy "X" include: demand, doctor's appointment, advertising, product exclusivity and a small
level of competition, and no restrictions in the trade margin. The obtained results will allow to develop
recommendations for the further formation of the optimal range of dietary supplements by the pharmacy
"X,

MARKETING RESEARCH OF CONSUMERS' ATTITUDE TO TRADE MARKS
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Introduction. According to the results of the study of the State Service of statistics of Ukraine,
expenses for medicines reach 8.1% per consumer from its income. The further increase of the price of
medical products may be due to the aging of the population and the deterioration of environmental
conditions. Consequently, demand for medicines, quality of medicines will continue to increase.

The aim is marketing researches of consumer attitudes towards trade marks.

Materials and methods. The method of peer review has been used in study.

Results and discussion. During the work, we analyzed and generalized theoretical aspects of the
formation of consumers' attitudes towards pharmaceutical brands. The analysis of the current state of the
pharmaceutical companies on the market is carried out.

The tendencies of development of domestic pharmaceutical production are investigated. It has been
established that for 65% of Ukrainians, the trademark of the drug is important, and for 35% it does not
matter which drug brand they use. The analysis of methodical approaches to the analysis and evaluation of
pharmaceutical companies by consumers is carried out. During the study, 32% of consumers preferred the
Bayer trademark, 15% of respondents — "Arterium", 10% of specialists — "Phizer", 25% of experts —
"Farmak", 11% specialists — "Darnitsa", 7% of respondents — "Lekhim".

In the process of polling consumers, the influence of price factors of pharmaceutical brands was
revealed. During the survey consumers noticed the price policy of their trademark. 52% noted that the price
was overestimated, 30% is appropriate, for 13% the price is irrelevant and for 5% of consumers the price
is underestimated. During the work, recommendations were made to strengthen the positions of
pharmaceutical companies in the market.

The degree of satisfaction with the use of trademarks has been analyzed and determined.
Investigation of the criteria of a trade mark that affects the consumer. It is established that the determining
factor for the purchase of trademarks is the recommendation of the doctor and the relationship between the
cost and effectiveness of the drug and the price of the drug is not decisive.

Conclusions. Thus, methodical approaches to the formation of consumer attitudes towards trade
marks were analyzed and summarized.
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Introduction. Nowadays non-steroidal anti-inflammatory drugs (NSAIDs) are used to treat a wide
range of diseases and pathological conditions, such as headache, migraine, dysmenorrhea, inflammatory
diseases of the locomotor system and fever. There are a lot of medicines of this group, their number is
constantly increasing, and appear new forms that, in comparison with traditional medicines, combine higher
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30ipKka MICTHTh MaTepial HayKOBO-IIPAKTHIHOI KOH(PEPEHIII MOJIOJNX YUCHHX Ta
CTYJEHTIB «AKTyallbHI NHUTAaHHSA CTBOPEHHs HOBUX JIKapchKUX 3aco0iB». Marepiaiu
3rpyNOBaHO 3a IMPOBITHUMH HampsSMKaMH HAyKOBO-JIOCITIJHOI Ta HABYAJbHOI POOOTH
HamionansHOTO hapmMareBTUYHOTO YHIBepCcUTETY. PO3TIIIHYTO T€OpeTHyHI Ta MpaKTHYHI
ACIEeKTH CHHTE3y O10JI0TIYHO-aKTMBHHUX CIIOJYK 1 CTBOPEHHS Ha iX OCHOBI JIIKAPCHKHX
cyOcTaHIIi#; craHgapTU3allii JIiKiB, (PapMaleBTUIHOTO Ta XiMiKO-TEXHOJIOTIIHOTO aHaI3Y;
BHUBUYCHHS POCITMHHOI CHPOBHUHH Ta CTBOPESHH:I (DiTOMpEIapaTiB; CydacHOI TEXHOJIOTII JIIKIB
Ta EKCTeMIIOpAlbHOI pelentypu; OioTexHousorii y Qapmarii; AOCATHEHb Cy4acHOL
(apmarieBTUYHOI MiKpOO10JI0Tii Ta IMyHOJIOT1T; JOKJITHIYHUX JTOCIiPKEHb HOBUX JIKApCh-
KHX 3ac001B; (papMaleBTUYHOI OMIKU peUenTypHUX Ta Oe3pelenTypHUX JIIKAPChKUX Ipe-
naparis; J0Ka30BOi MEIUIMHU; Cy4acHOi (apMakoTeparii, coliaabHO-€KOHOMIYHUX JA0-
CIIIJPKEHB Y (papMarlii, MapKeTHHIOBOI'O0 MEHEIKMEHTY Ta (papMaKOEKOHOMIKH Ha eTamax
CTBOPCHHS, peajtizallii Ta BAKOPUCTAHHS JIKApPChKUX 3ac00iB; YIPaBIiHHS AKICTIO Y raiy3i
CTBOPEHHS, BUPOOHULTBA 1 O0Iry JIKapchbKUX 3aco0iB; 1HPOPMALIHHUMX TEXHOJIOIIH y
dapmariii Ta MEIUIIKMHI; OCHOB MEJaroriky Ta MCUXOJIOTIi; CyCHiIbCTBO3HABCTBA; (1700~
rii. Takox y 30ipui omyOsikoBaHI Marepialii y4yacHUKIB BceykpaiHCBKOrO KOHKypCy
CTYJEHTCHKUX HayKOBUX poOIT 31 crieniaiabHocTl «Dapmartiss, mpomMucioBa gpapmMariish»

JI1s MpOKOTo KoJia HAYKOBUX 1 MPAKTUYHHUX IMPAIlIBHUKIB Gapmariii Ta MEIUITHY.

Hayxroese suoanns

AKTYAIIbHI MUTAHHA CTBOPEHHA HOBUX
NIKAPCbKUX 3ACOBIB
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