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Abstract
The perfumery and cosmetic industry of Ukraine is distinguished by its dynamic development and makes a significant con-

tribution to the country’s economy. Several types of economic activities are involved in its functioning, including the development, 
research, production and sale of perfumery and cosmetic products, as well as the provision of cosmetic services to the population. 
The economic activity of each sector in the chain of creation, production and sale of cosmetic products/services determines both their 
individual success and the efficiency of the entire system as a whole. In this regard, the systematization and analysis of the indicators 
of economic activity of enterprises of each type of activity of the national cosmetic industry is an urgent task, the solution of which 
will reasonably determine the prospects for both the further development of this industry and the export potential of the Ukrainian 
economy as a whole.

The aim of this work was to conduct a comprehensive study of the dynamics of the main indicators of Ukrainian enterprises 
of perfumery, cosmetic and related industries economic activity for the period 2010–2019 and determination of their development 
trends. The available data of the State Statistics Service of Ukraine, the Patent Office of Ukraine, as well as a database of scientific 
and professional publications publications were used as materials and methods. Retrospective, logical, research methods, as well as 
the method of content analysis were used.

The results of a comparative analysis of the main indicators of the economic activity of business entities in the studied in-
dustry made it possible to establish trends in the development of this sector of the economy and substantiate the patterns observed 
at the present stage. 

Conclusions. The results of the study indicate that the production potential of the perfumery and cosmetic industry in 
Ukraine is promising, as well as significant opportunities for further development of the trade in these products and the provision of 
cosmetic services to the population.

Keywords: perfumery and cosmetic industry, cosmetic products, cosmetic services, wholesale trade, retail trade in perfu-
mery and cosmetic products.
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1. Introduction
The perfumery and cosmetics market is powerful and dynamic, driven by strong growth 

potential for consumption. In recent years, consumers have been spending higher income on cos-
metics than in the previous period [1]. The global sales of cosmetics online, which grew by 27 %, 
are particularly dynamic [2]. The global cosmetic market is one of the most profitable and in 2019 
was estimated at 532 billion dollars [3].
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The maximum growth of the global cosmetics market was recorded at 5.5 % in 2018.  
A slight decrease was recorded to 5.25 % in 2019 [4]. The economic and investment attractiveness 
of the industry determines the practical interest of researchers in all areas of its development. 
A number of authors pay attention to the analysis of the modern cosmetic market: K. Yu. Alek-
sandrova, O. N Rudenko [5], E. A. Ignatova [6], considering mainly the structure of the Russian 
cosmetics market. Nora Amberg [7] in her works focuses on the environmental problems of the 
industry, Baytsar R. I., Kordiyaka Iu. M. [8] describe the topic of technical regulation of the PCP. 
Scientists analyze aspects of the quality and safety of the PCP [9–11], the implementation of ISO 
quality standards into the cosmetic industry [12, 13]. The authors of the analyzed works study cer-
tain aspects of the cosmetic industry – economic, production, environmental and do not consider 
it as an integral system of inter-industry relations in the life cycle of cosmetic products. There is 
no methodology for studying the industry as a multifactorial sphere of the country’s economy, the 
patterns and prospects of inter-industry interaction are not considered.

Despite a wide range of studies in the field of the cosmetic industry, they lack a comprehen-
sive study of the problems of the functioning of all life spheres of the PCP/CS. This is especially 
important for Ukraine, which is currently at the stage of reforming the perfumery and cosmetic 
industry. The analysis of the industrial enterprises activities is also relevant for the consumer mar-
ket of Ukraine, where the share of the products of this industry occupies a leading position. Thus, 
in the structure of retail trade in non-food products in 2019, PCP ranked third in terms of sales – 
21.7 % (for comparison, pharmaceutical products – 16 %). Growth in retail turnover for the period 
2018–2019 also has one of the maximum values and equals 8 % (for comparison, pharmaceutical 
products – 5 %) [14, 15]. These facts indicate a significant potential for the competitiveness of the 
PCP market and the investment attractiveness of this sector, which is also confirmed by the works 
of a number of authors [13, 14].

The aim of the research. The purpose of our study was to conduct a comprehensive study 
of the dynamics of the main indicators of economic activity of Ukrainian enterprises of perfumery 
and cosmetic and related industries for the period 2010–2019 and determination of their develop-
ment trends.

2. Materials and methods
To study the functioning features of such a multilateral sphere of the national economy as 

the perfumery and cosmetic industry, the task was set to comprehensively investigate all areas 
of its activity and study the trends of their development. Enterprises, representing all spheres of 
activity of the cosmetic industry in Ukraine, were selected as objects of research. To establish the 
patterns of their intersectoral interaction, the main indicators of their economic activity for the 
period 2010–2019 were studied and promising areas of development were identified.

To achieve this goal, the following research algorithm was applied:
– definition and study of the PCP/CS life cycle system as the result of economic activity of 

business entities in the relevant sectors of the economy;
– analysis of the domestic classification system of economic activities in the perfumery and 

cosmetics industry and related sectors of the economy;
– conduction of the comparative analysis of the dynamics of the main indicators of the ac-

tivities of business entities in the perfumery and cosmetics industry and related sectors of the 
economy.

The research was carried out using Internet databases: the State Statistics Service of Ukraine, 
the Patent Office of Ukraine, scientific and professional databases. Retrospective, logical, research 
methods, method of content analysis were used.

The subject of the retrospective analysis was the economic activity of enterprises in all 
spheres of activity of the perfumery and cosmetic industry for the period 2010–2019. The logical 
research method by means of theoretical analysis was used in the format of scientific reproduction 
of the development dynamics of such a diversified research object as the cosmetic industry. The re-
search method was implemented in the process of studying and conceptualizing the theory of study-
ing the perfumery and cosmetic industry as an economically and socially significant sphere of the 



Original Research Article:
full paper

(2021), «EUREKA: Health Sciences»
Number 2

46

Pharmacology, Toxicology and Pharmaceutical Science

national economy. The method of content analysis was used for a quantitative analysis of the indus-
try information base with the aim of subsequent meaningful interpretation of the revealed patterns.

3. Results
The perfume and cosmetics industry of Ukraine is an important element of the country’s 

economic potential. PCP and CS are socially significant and daily used by the population. In fact, 
the cosmetics industry should be considered as a multifactorial sphere of economic and social ac-
tivity, focused on both economic efficiency and the preservation of public health and the formation 
of the social status of the individual. At the same time, the vector of the perfumery and cosmetic 
industry development is potentiated by its exceptional dynamism, due to the growth of global ur-
banization, qualitative changes in the labor market, an increase in the number of elderly citizens, 
an increase in the standard of living of the population, etc. These features of the evolution of the 
cosmetic industry around the world determine its innovative appeal, the widespread introduction 
of scientific achievements in organic chemistry, biotechnology, genetic engineering, materials sci-
ence and other scientific fields, as well as the growing relationship with related sciences – pharma-
cy, biology, medicine.

The growth in the science intensity of the cosmetic industry is stimulated by its diver-
sification into the pharmaceutical healthcare sector. Consumer interest in cosmetic products is 
growing, and, as a result, its share in the «pharmacy basket» among those products that are capable 
of providing both cosmetic and therapeutic effects on the skin and the human body (and animals) 
as a whole increases. In Ukraine, a certain segment of such products has the status of «medicinal 
cosmetics». In the USA, India, Japan, China, a similar category of drugs that combine therapeutic 
and cosmetic effects on the skin (the so-called special-purpose cosmetics, quasi-cosmetics) is also 
presented [16]. In the countries of the European Union, such products are defined as «cosmeceuti-
cals» [17]. To date, the promising nature of the combination of cosmetic skin care and its dermato-
logical treatment for various pathological conditions has been proven [18]. The possibility of a dual 
therapeutic and cosmetic effect, primarily for personal hygiene products, is especially relevant for 
the global cosmetic industry in the context of a difficult epidemiological situation associated with 
the COVID-19 pandemic [19]. Also, the development of a related type of pharmaceutical produc-
tion allows the cosmetic industry to expand the range of products and conquer new sales markets.

To study the special functioning features of such a multilateral sphere of the national eco-
nomy as the perfumery and cosmetic industry, we set the task of comprehensively investigating 
of all the areas of its activity and studying the trends of their development. The expediency of  
a systematic approach in studying the activities of enterprises in the industry is also confirmed by 
the research of a number of authors [20, 21].

In order to establish the main directions of entrepreneurship in the research area, we have 
identified the main stages of the entire life cycle of PCP and CS as the results of economic activity of 
business entities. A special feature of the perfumery and cosmetic industry is its active integration 
into related areas of activity. The processes of interaction with them are presented in the form of  
a diagram of the main stages of the process of creating «added value» of products/services (Fig. 1).

In general, the perfumery and cosmetic sector is characterized by a high multiplicative ef-
fect due to the developed intersectoral relations with various sectors of the economy, the objects of 
activity of which are also PCP and CS.

The process of creating «added value» of products/services is formed at the stage of mar-
keting research, research and development, and ends at the stage of application/use by a consumer. 
The stages of the life cycle of products/services directly involve enterprises in the sphere of trade 
and the provision of cosmetic services, which sell them to a consumer. Taking into account the in-
tended purpose of the products/services, a common object of influence was proposed as a unifying 
factor for them – a consumer, and more specifically – a human skin and its appendages, as well as 
the result of their action on the object of influence – the observed cosmetic effect. This approach 
defines specific requirements for the safety and efficiency of PCP and CS. 

A schematic representation of the main stages of the process of creating «added value» of 
cosmetic products/services is shown in Fig. 1. 
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Fig. 1. Outline of the main stages of the process of «added value»  
of cosmetic products/services creation

As follows from the presented diagram, the chain of processes for creating «added value» 
of cosmetic products/services is integrated into such types of economic activities as industrial 
production, trade, as well as the sphere of providing CS. These types of activities are carried out 
by industrial and commercial enterprises, as well as by enterprises for the provision of CS to the 
population. CS are the result of the economic activities of enterprises providing them and are 
represented by beauty salons, clinics, hairdressing salons. CS, unlike PCP, cannot be sold sepa-
rately from their manufacturing process. Their provision to the consumer coincides with the mo-
ment of their production completion. Thus, it is logical to consider the system of life processes of 
products and services as a single cycle, united as a result of the interaction of a number of related  
sectors of the national economy.

In order to structure business entities in the field of perfumery and cosmetics industry 
and further analyze their activities, we have studied the national classification system of econo-
mic activities. The requirements for the classification of economic activities in Ukraine are reg-
ulated by the classifier of economic activities (CEA SC 009: 2010), which is developed on the 
basis of the international standard NACE (Classification of economic activities of the European 
Community; NACE: acronym from the French Nomenclature générale des Activites économiques 
dans les Communautés Européennes), and approved by the order of the State Committee of 
Ukraine for Technical Regulation and Consumer Policy No. 457 dated 11.10.2010, entered into 
force from 1 January 2012 [22]. With regard to the studied areas of activity, we have given  
their hierarchy in accordance with the structure of the CEA SC 009:2010, which is presented  
in Table 1.

The types of products and services corresponding to certain types of activity were syste-
matized for the studied classes of CEA SC 009:2010, which is presented in Table 2.

With regard to the systematized subclasses in accordance with the CEA SC 009:2010, the 
results of business entities work of the cosmetic industry for the period 2010–2019 were stu died. 
For enterprises engaged in the production of PCP, wholesale and retail trade, as well as the pro-
vision of CS, the following indicators were analyzed: the number of business entities and em-
ployees at enterprises, the volume of production and sales of products/services, the number of  
profitable/unprofitable enterprises, the level of profitability/unprofitableness of activities.
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Table 1
Systematization of activities in the cosmetic industry according to the classification levels of CEA SC 009:2010

Units Sections Groups Classes

D. Processing industry 20. Manufacture of 
chemicals and chemical 
products

20.4. Manufacture of soap and 
detergents, cleaning and polishing 
products, perfumes and cosmetics

20.42. Perfumery and cosmetics 
production

G. Wholesale and retail trade; 
repair of motor vehicles and 
motorcycles

46. 46. Wholesale trade, 
except for motor vehicles 
and motorcycles trade 

46.4. Wholesale of household goods 46.45. Wholesale of perfumery 
and cosmetic products

G. Wholesale and retail trade; 
repair of motor vehicles and 
motorcycles

47. Retail trade, except 
for motor vehicles and 
motorcycles trade

47.7. Retail trade of other goods in 
specialized stores

47.75. Retail trade of cosmetics 
and toiletries in specialized 
stores

S. Provision of other types of 
services

96. Provision of other 
customized services

96.0. Provision of other customized 
services

96.02. Provision of services by 
hairdressers and beauty salons

Table 2
Systematization of types of products and services corresponding to certain types of economic activity 
according to CEA SC 009:2010

Classes Subclasses

20.42 Perfumery and cosmetics 
production

Production of perfumery and eau de toilette, cosmetics and make-up products, sunscreens and 
tanning products, manicure and pedicure products, shampoos, hair sprays, curling and hair 
straightening products, toothpastes, powders and oral hygiene products, including fixing agents 
for dentures, shaving products, including pre- and post-shave skin care products, deodorants 
and bath salts, depilatory products, and the production of cosmetic soaps.

46.45 Wholesale of perfumery 
and cosmetic products

Wholesale of perfumery, cosmetic products and soap.

47.75 Retail sale of cosmetics and 
toiletries in specialized stores

Retail trade of perfumery, cosmetic and toilet goods

96.02 Provision of services by 
hairdressers and beauty salons

hair washing, trimming and cutting, styling, dyeing, toning, curling, hair straightening and 
similar types of services that are provided for men and women; shaving and trimming the 
beard; face massage, manicure and pedicure, make-up, etc.

Also, the dynamics of a number of indicators was studied depending on the categories of 
enterprises. The work used statistical information from the State Statistics Service of Ukraine [23].

The dynamics of the number of business entities employed in all sectors of the cosmetic 
industry is shown in Fig. 2. It indicates a predominant increase in their number during 2010–2019.

As follows from the data mentioned above, the largest number of enterprises is registered 
in the sector of CS, followed by the retail and wholesale trade. The smallest number of enterprises 
is registered in the production of PCP. The growth rates of the number of enterprises have positive 
trends in all types of activities. The maximum growth over the years is typical for enterprises 
providing CS to the population. For all spheres of activity, the largest number of enterprises and 
positive dynamics are characteristic to the categories of small enterprises.

The dynamics of the number of employees in the Ukrainian cosmetics industry by sectors 
was also analyzed (Fig. 3).

It is noted that the dynamics of the number of employees at enterprises of all types of ac-
tivity demonstrate positive trends. The maximum number of employed and positive dynamics are 
typical for the sector of CS providing to the population, primarily for the category of small enter-
prises. The smallest number of employees was recorded for the industrial production sector, in 
which the largest growth was also noted for small and micro-enterprises. In the trade sector, both 
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wholesale and retail, there has been a slight increase in recent years, more pronounced also for  
small businesses.

Fig. 2. The number of business entities in the areas of production, wholesale, retail trade  
of PCP and provision of CS

Fig. 3. The number of employees in the areas of production, wholesale, retail trade  
of PCP and provision CS

The next step of work was the assessment of changes in the volume of production of ser-
vices/products by the enterprises of the industry for the period 2013–2019 (Fig. 4).

The analysis of the obtained results represents the positive trends of this indicator for en-
terprises of all types of activity, among which the highest volumes and growth is distinguished 
by the sector of providing CS. This is primarily due to the activities of small and micro-enter-
prises. This is followed by the wholesale sector, the success of which, according to this indica-
tor, is determined by medium-sized enterprises. The PCP industrial production sector shows  
a stable increase in production volumes, mainly due to medium-sized enterprises. Scope of retail 
sales in 2018 reduced the growth rate of production volumes based on the results of the work of  
large enterprises.

We also analyzed the volume of products/services sales provided by the enterprises of the 
industry for the period 2010–2019. The dynamics of this indicator for enterprises of all types of 
economic activity is shown in Fig. 5. 
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Fig. 4. Volumes of production of goods/services in the areas of production, wholesale,  
retail trade and provision of CS in % ratio to the total indicator of economic entities  

of the corresponding type of activity.

Fig. 5. The volume of sales of products/services in the areas of production, wholesale,  
retail trade and provision of CS in % ratio to the total indicator of economic entities  

of the corresponding type of activity

In terms of sales volumes, all enterprises also demonstrate positive growth trends. The 
maximum indicators are typical for the sector of CS providing, followed by the wholesale trade, the 
success of which is associated with an increase in sales by large and medium-sized enterprises. The 
sales volumes of beauty salons services, being more than 3 times lower than the wholesale trade, 
demonstrate the highest growth dynamics of this indicator over the years. This activity is provided 
by small and micro-enterprises. The retail sector is also increasing its sales volumes, mainly due 
to small and micro-enterprises. The manufacturing sector demonstrates a stable growth in sales 
volumes, which is associated with the positive dynamics of PCP sales by medium-sized enterprises.

The indicators of the economic efficiency of enterprises in the studied industries were 
analyzed at the next stage of the work. Fig. 6 shows the results of the ratio of profitable busi-
ness entities as a percentage of the total number of enterprises of all types of economic activity. 
Data analysis is provided on the basis of statistical information of the State Statistics Service of  
Ukraine [23].
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Fig. 6. The percentage of profitable enterprises in the areas of production, wholesale,  
retail trade of PCP and provision of CS of their total number

As follows from the presented data, the manufacturing sector demonstrates the highest in-
dicator of the number of profitable enterprises. At the same time, the dynamics of the indicator is 
negative, starting from 2016. In 2019, the number of profitable businesses is increasing due to the 
activities of small businesses.

The wholesale sector has shown positive growth trends in the number of profitable busi-
nesses since 2017 thanks to the activities of large and medium-sized enterprises. The dynamics of 
the number of profitable retail enterprises in the study period is unstable, which is more influenced 
by enterprises of medium and small categories. Profitable CS enterprises also demonstrate insta-
bility, which is determined by the activities of medium-sized enterprises.

The economic efficiency of enterprises in all industries was evaluated as based on the 
results of the profitability level of their activities, the indicators of which in the dynamics of  
2010–2019 are shown in Fig. 7.

Fig. 7. The level of profitability of enterprises in the spheres of production, wholesale,  
retail trade of PCP and provision of CS

As follows from the data mentioned above, higher results of economic efficiency in re-
cent years are characteristic of wholesale enterprises, primarily due to the success of medium 
and small enterprises. The retail sector is characterized by unstable dynamics of economic effi-
ciency of enterprises. The economic result is provided mainly by large enterprises, medium and 
small enterprises are systemically unprofitable. In recent years, the production sector has been 
reducing the level of profitability due to a decrease in the efficiency of medium-sized enterprises.  
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The activities of enterprises for the provision of CS are characterized by economic inefficiency. 
They systematically demonstrate unprofitableness, excluding the activities of microenterprises, for 
the entire study period.

4. Discussion of research results
It is possible to determine the general trends in the development of the industry as a whole by 

analyzing the results of the activities of enterprises over a 10-year period. As follows from the data 
provided, the production and sale of perfumery and cosmetic products and cosmetic services are 
promising areas of the national economy of Ukraine. This confirms the conclusions of the scientific 
works of R. I. Baytsar, Iu. M. Kordiyaka, Ya. V. Kononenko on the relevance of the perfumery and 
cosmetic industry for the country’s economy [8, 9]. The expediency of a comprehensive conside-
ration of the perfumery and cosmetic industry is confirmed by the findings of Nora Amberg [7], in 
whose works the main attention is paid to the environmental aspects of industrial enterprises. Nata-
sha Ketabchi [20], studying the development trends of the cosmetic market at the present stage, also 
takes into account the multifactor effect of the development of the perfumery and cosmetic industry.

The results of our work allow us to draw conclusions about the prospects for all related 
areas of activity of enterprises engaged in the production and implementation of PCP/CS. The 
studied types of economic activities are represented by more than 76 thousand business entities, 
which employ more than 130 thousand workers. The largest number of enterprises is concentrated 
in the sector of providing cosmetic services and reaches more than 70 thousand units, followed by 
the number of economic entities is the sector of retail sales which equals 5 358 enterprises. The 
wholesale sector is provided with 3 thousand enterprises, the production sector is represented by 
307 enterprises. The category of large enterprises is not represented in the production of perfumery 
and cosmetic products; medium-sized enterprises prevail. The trade sector is represented by all 
categories of enterprises, while the wholesale trade is dominated by small businesses. The retail 
sector is dominated by medium and small businesses, mostly at the expense of microenterprises. 
There are no large enterprises in the field of providing cosmetic services; the majority of business 
entities are represented by the category of small enterprises. The significant role of small business 
indicates a developed competitive environment and a high level of entrepreneurial activity, which 
is a potential for economic growth of the studied types of activity. With regard to the number of 
employees in each type of economic activity, it should be noted that the majority of employees are 
in the provision of cosmetic services – about 93 thousand, in retail sales – about 20 thousand, in 
the field of wholesale – about 17 thousand and in the manufacturing sector – more than 4 thousand 
people. The number of business entities and employed workers in all types of economic activity 
has a positive growth trend. These facts testify to the significant labor resources of the industries, 
which is the potential for further growth of their business activity.

Assessing the effectiveness of the economic activity of enterprises in general, it should be 
noted the growth of economic activity of enterprises in the research period. Stably positive dynamics 
of production volumes and sales of products / services is typical for all types of economic activity.

The results of economic efficiency indicate the significant potential of the industrial sector, 
the percentage of profitable enterprises of which is the highest. Its level in 2019 was 4 % higher 
than the average Ukrainian indicator. The effectiveness of the economic efficiency of this sector is 
determined mainly by the results of the work of medium-sized enterprises, whose indicators exceed 
the level of profitability of small industries by almost 3 times. At the same time, the decrease in the 
profitability of medium-sized enterprises in 2018 by almost 2 % compared to 2016 may indicate 
incorrectly chosen development directions or insufficiently effective organization of work in this 
sector in a highly competitive environment.

The economic efficiency of small enterprises has positive growth trends in 2017. It increased 
by 1.6 %. A decrease in the indicator by 0.8 % in 2018, which is associated with the unstable perfor-
mance of microenterprises, the economic efficiency of which, starting from 2014, has an unstable 
jump character.

Thus, it can be stated that the industrial sector is distinguished by a significant resource 
base and production potential, which is provided by medium-sized enterprises. Small enterprises 
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show significantly lower economic efficiency. The unstable economic activity of microenterprises 
is among the reasons for it. At the same time, there are prospects for increasing economic activity 
for small enterprises due to the generally positive dynamics of the profitability level.

In recent years, the wholesale trade sector has shown an increase in the number of business 
entities, mainly due to an increase in the number of small businesses. The retail network is cha-
racterized by unstable dynamics of the number of business entities due to similar trends on the part 
of small businesses. It should also be noted that the number of people employed in the trade sector 
has increased, which indicates its resource potential. The performance of the economic activity of 
the trading sector during the study period is characterized by instability. The level of profitability 
of wholesale enterprises of all categories, after a sharp drop in 2014, has increased in recent years 
and exceeded the same indicator in the manufacturing sector by more than 3 times. The econo-
mic success of enterprises in the sector by categories is characterized by high indicators for large 
and small enterprises at the end of 2018, among which micro-enterprises also showed significant 
growth against the background of low efficiency over the entire previous period.

The retail sector is less economically successful. The indicators of services and sales eco-
nomic efficiency with an increase in their volume are unstable. They are, in general, 1.5 times less 
than in the wholesale sector. Evaluating the activities of individual categories, we note an increase 
in the level of profitability only for large enterprises; business entities of the middle category are 
systemically unprofitable. In general, trade enterprises are characterized by unstable dynamics of 
economic success, the results of which are higher for enterprises of all categories of the wholesale 
sector. Retail trade enterprises are distinguished by lower economic efficiency due to the systemic 
loss ratio of medium-sized economic entities.

The sector of cosmetology services has the greatest resource potential among the studied types 
of economic activity. It is represented by the largest number of enterprises, the number of employees 
and the dynamics of these indicators over the years. At the same time, there is a decrease in the vo-
lume of production and sale of services provided for the enterprises of the industry. During the study 
period, enterprises in the sector are systemically unprofitable and only in 2018 reached the break-even 
level. Given the confidentiality of data on medium and small enterprises, starting from 2014, we note 
an increase in the level of profitability for micro-enterprises in 2017 and an improvement in positive 
dynamics in 2018. Given the sufficiently high potential of the industry’s resource base, in general, 
their activities cannot be considered successful. Micro-enterprises have positive prospects for eco-
nomic development, which have shown an increase in the level of profitability in recent years.

Taking into account the information mentioned above, it should be noted that the industrial 
sector is promising, which is characterized by a systematic increase in resource capabilities and eco-
nomic efficiency. Medium-sized enterprises show themselves confidently in the market, and in recent 
years there have been noticed positive trends in the activities of small enterprises. The trade sector 
of the industry is unstable both in terms of the dynamics of the number of enterprises and their em-
ployment, and in terms of the performance indicators of enterprises. Great performance is a specific 
feature of the wholesale link, the result of which determines the activities of large enterprises. The 
retail sector is less efficient, largely due to the unprofitable activities of medium-sized enterprises.  
The profitability of large and small enterprises is spasmodic; microenterprises are ineffective.

The sector of cosmetology services is represented by the largest number of enterprises and 
those working for them, the dynamics of indicators of which is also oriented to increase over the 
years. At the same time, the indicators of economic activity of enterprises in the sector for 9 years 
of observation are negative.

Summarizing the information written above, we can note the presence of the following 
patterns:

– activity and prospects for further successful development of the industrial sector; prima-
rily of medium-sized enterprises; 

– unstable economic activity of trade enterprises, among which the most successful are 
large wholesalers;

– unprofitable sector for the provision of cosmetic services, which, nevertheless, has poten-
tial resources to increase economic indicators.
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Study limitations. Research limitations were represented by the confidentiality of econo-
mic activities data of certain categories of enterprises in the field of wholesale trade and the provi-
sion of cosmetic services.

Prospects for further research. A promising area of further research is the study of the 
problems of introducing ISO quality standards into the economic activities of enterprises in the 
production sector of the Ukrainian perfumery and cosmetic industry.

5. Conclusions
The process of creating «added value» of cosmetic products/services as the results of econo-

mic activity of business entities in related sectors of the economy has been determined and studied.
The outline of the main stages of the process of «added value» of cosmetic products/services 

creation was presented. While drafting the outline the multiplier effect of the perfumery and cos-
metic industry activity was taken into account.

The recommendation to consider the perfumery and cosmetic industry as a complex sphere 
of the national economy, in the process of intersectoral interaction with which trade enterprises and 
the provision of cosmetic services are involved, which also form the value creation of products, is 
substantiated.

The domestic system of classification of types of economic activities in perfumery and cos-
metics and related sectors of the economy was studied; systematization of activities, products and 
services was carried out in accordance with the requirements of CEA SC 009:2010.

A comparative analysis of the dynamics of the main indicators of business entities activities 
in the perfumery and cosmetic industry, in particular, in the field of trade and the provision of 
cosmetic services, is carried out.

An assessment of the volume and dynamics of production and human resources, indicators 
of economic efficiency of each type of activity of the studied industries was made. This assessment 
made it possible to determine the potential of its capabilities and the prospects for their implemen-
tation, among which is the increase in production and economic resources by the industrial sector, 
in which medium-sized enterprises have preferential prospects.

The statement is substantiated that the recovery of economic activity of enterprises in the 
trade sector is possible, first of all, at the expense of large enterprises of the wholesale link.

It is shown that the rational use of the resource base by the sector for the provision of cos-
metic services to the population, as well as the improvement of the norms and requirements of state 
control of the economic activities of entities in this industry can bring tangible positive results in 
the coming years.
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