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The purpose of our researches is the study of situation at modern pharmaceutical
market of Lebanon. The size of Lebanon’s pharmaceuticals market is $1.28 billion in
2012, an increase of 6.4 percent from $1.2 billion in 2011. Spending on pharmaceu-
ticals was equivalent to 2.94 percent of gross domestic product last year, which ranks
Lebanon in seventh place globally behind a number of small African states where in-
ternational aid is distorting pharmaceutical purchasing patterns. Forecast spending on
pharmaceuticals is 2.91 percent of GDP in 2012, 2.87 percent of GDP in 2013 and 2.8
percent of GDP in 2014.

70 percent of the Lebanese market consists of imported pharmaceuticals, and ex-
pected the market to remain almost entirely reliant on imports.

There are about 6,000 types of drugs on the local market, with 80 percent of them
imported by about 50 firms from more than 508 factories in 25 countries. Domestic
production represents 10 percent of the market in volume terms but less than 4 percent
of the market in value terms.

The prescription medicines represented around 73 percent of total market value last
year. It attributed the high share of prescription medicines to the widespread use of pat-
ented drugs, which account for 66 percent of total spending on prescription drugs, and
to the relatively high prices of generic drugs.

The nation’s consumers are faced with the task of choosing medicines for them-
selves and their families in a marketplace where foreign imported medicaments and
locally manufactured medicaments compete but not over the same grounds. Consum-
ers in Lebanon are of three types: high-income consumers, middle-income consumers,
and low-income or poor consumers. Lebanese consumers are remarkably self-reliant
when faced with treating most common health problems, choosing to call a doctor only
for the most serious or specialized health care needs. In treating themselves, they rely
heavily on a variety of OTC products, viewing these medications as generally safe but
not entirely risk free. Many recognize the possibility that their use of OTCs may mask
a more serious health problem, and many also admit using more than the recommended
amount of an OTC because they felt it necessary to effectively relieve their symptoms.
Consequently, consumers rely heavily on their pharmacists’ recommendations and on
labeling information when selecting and using these medicines.
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