28 KAIHYHA PAPMALIA. —2013. - T. 17, No4 ISSN 1562-725X

MEHE/PKMEHT I MAPKETHHT

UDC 339.138:615.451:615.32

SCIENCE-TO-PRACTICE APPROACH TO POSITIONING
OF “CLIMASED” HERBAL MEDICINE

V.K.Iakovenko, Z.M.Mnushko*

Institute of Pharmacy Professionals Qualification Improvement of the National University
of Pharmacy
National University of Pharmacy*

Key words: comparative positioning; “Climased” herbal medicine

A competitive positioning of the herbal medicine “Climased’, oral drops, has been carried out. The most expressed phar-
macological effects of “Climased” medicine are sedative, hypotensive, spasmolytic, anti-inflammatory and choleretic. Ac-
cording to the results of marketing analysis the main medicines-competitors and 7 basic segments of consumers of the
medicine studied have been determined. The segments of customers with such indications for “Climased” use as neurogenic
headache, mild and medium arterial hypertension, climacteric syndrome are promising for positioning. Twenty six medi-
cines have been selected, including “Climased”; and their comparative characteristic has been performed by the following
parameters: the number of indications that are common with “Climased”; the number of side effects and contraindications;
a medicinal form of the medicine; average daily cost of treatment. The cost of daily treatment with the medicines under re-
search ranging from 0,17 UAH to 10,17 UAH has been calculated. For “Climased” it equals 2,14 UAH; this fact describes it as
a comparatevely cheap medicine. The matrix of the main criteria of “Climased” positioning has been created. The following
parameters are referred to the characteristics of successful positioning with a mean and high probability: a great number
of indications, a wide spectrum of the pharmacological action, the absence of expressed side effects, easy to use medicinal
form and relatively low cost of treatment. The results of general estimation of technological and economical indices of “Cli-
mased” has proven that these oral drops substantially exceed the herbal medicines-competitors studied from the subgroup

NO5C M50 “Other soporific and sedative medicines, including combinations” according to the ATC-classification.

reation of a new original

medicine requires the com-
pany-producer to position its mar-
ket offer by some means or other.
Positioning means actions on de-
veloping the company’s offer and
image directed to hold a separa-
te favourable position in conscious-
ness of the target group of custo-
mers. The final result of the drug
positioning is a successful crea-
tion of the market-oriented offer
of the product value - a simple
and clear statement that clarifies
why exactly the target audience
should buy and use products of
this company [2, 3, 5]. The adequa-
te position to the market is stea-
dy, protected and adapted to fu-
ture development. The position
can evolve and vary according to
the market environment and the

product life-cycle stage [1, 7, 10].
The following approaches to po-
sitioning can be distinguished: po-
sitioning as comparison of simi-
lar products and positioning as
customers informing.

Based on the analysis of the
customer’s needs the opportuni-
ties for comparative positioning
of a drug can be defined as follows:
on the background of specific cha-
racteristics (efficiency, potency, num-
ber of indications, side effects, to-
lerance, the speed of the effect on-
set, drug cost in comparison with
analogues); by the way of appli-
cation (dosing schedule, mode of
drug administration, usability); by
the customer’s advantages (the cost
of daily treatment or the cost of
the course of treatment, drug ac-
tion duration); in relation to the
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end consumer or a patient (the pos-
sibility of using by special groups
of patients - children, elderly age
group; use in a chronic or an acu-
te disease; depending on severity
of a disease; depending on thera-
peutic aims - medicinal or preven-
tive); in relation to a medicine-com-
petitor; in relation to the pharma-
cotherapeutic group of medicines;
in relation to the elements of the
marketing mix (package design,
package size, etc.) [2, 4]. The aim
of our work was the market po-
sitioning of the herbal medicine
“Climased”, oral drops, by Zhyto-
myr “SCE “Pharmaceutical facto-
ry” JSC.

Materials and Methods

To achieve the goal the level
V subgroup of the ATC-classifica-
tion NO5C M50 “Other soporific
and sedative medicines, including
combinations” has been analyzed;
from it the combined herbal drugs
registered at the Ukrainian phar-
maceutical market as of 2013 have



ISSN 1562-725X

CLINICAL PHARMACY.-2013. - Vol. 17, No. 4

29

26

24

22

20

18

16

Number of drugs

14
12
10
8
6
4
2
0

==

1 2

3 4 5 6

RN

7 8 9 10 11 12 13 14 15

Pharmacological effect

-

(o2}
-
~
-

8

-
[{e]
N
o
N
-
N
N

Fig. 1. Comparative analysis of pharmacological effects of “Climased” medicine in other combined herbal sedative
drugs: 1 — diaphoretic; 2 — expectorate; 3 — antiemetic; 4 — antihistaminic; 5 — antiviral; 6 — renewal of saprophytic
microflora; 7 — metabolic process improvement; 8 — anticlimacteric; 9 — elimination of weak dysmenorrhea;

10 — elimination of toxicosis of pregnancy; 11 — anticonvulsive; 12 - diuretic; 13 — hypotensive; 14 — estrogenic;
15 — analgesic; 16 — antibacterial; 17 — anti-inflammatory; 18 — sedative; 19 — arrhythmic; 20 — hypersecretion of
gastric glands; 21 — choleretic; 22 - spasmolytic

been identified; a comparative ana-
lysis of their specific characteris-
tics has been carried out. Accor-
ding to the results of analysis 26
medicines have been selected, in-
cluding “Climased”; and their com-
parative characteristic has been
performed by the following para-
meters: the number of pharma-
cological effects that are similar
with “Climased”; the number of in-
dications that are common with
“Climased”; the number of side ef-
fects and contraindications; a me-
dicinal form of the medicine; ave-
rage daily cost of treatment.

Results and Discussion

Among the most expressed
pharmacological effects of “Clima-
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12 drugs
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Fig. 2. Comparative analysis of the main segments of customers of “Climased”

sed” medicine there are sedative,
hypotensive, antispasmodic, anti-
inflammatory and choleretic ones.
However, the effects mentioned are
typical for the most of the drugs-
analogues analyzed. Therefore, with
the purpose of more profound stu-
dy of pharmacodynamics of the
medicines selected we have con-
ducted analysis of pharmacologi-
cal effects of all plants in their com-
positions, and compared their quan-
tity with the number of effects that
are typical for the plants in the
composition of “Climased” (Fig. 1).
Among 22 diverse pharmacologi-
cal effects of “Climased” such ef-
fects as anticonvulsive, antieme-
tic, antihistaminic, expectorant, an-
tiviral, diaphoretic, anticlimacte-

24 drugs

24 drugs

rical were the the rarest ones for
drugs of the selected group. These
effects are typical for less than ten
comparative medicines, including
“Dormiplant”, “Sedative tea”, “Per-
sen”, “Relaxil”, “Sedasen”, “Phyto-
sed” and “Novo-passit”, which is
the only medicine possessing all
22 effects of “Climased”. Despite
the fact that the effects listed abo-
ve are less expressed than the main
ones, they can play a key role for
the drug use in the complex treat-
ment of neurosis of various ge-
nesis.

One of the most widespread
approaches to the segmentation
of the market of a particular group
of medicines is the segmentation
on the basis of diseases the drugs
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The matrix of “Climased” positioning criteria

Table

Importance of some characteristics of the medicine

Significant

Moderate

Insignificant

IIHSII

IIH M"

IIH|II

High

1. A great number of indications, including
arterial hypertension, climacteric syndrome,
neurogenetic headache (no medicines-

Medicinal form - drops

Originality of design of the
package and the name of

(18 medicines-competitors, 72%)

()

L=

+—

ey
@ =
=
L2
2L
>
(]
< £
=

o
Y
g A 3 competitors); that assists easy use of the |the medicine that raises
£ _E s 2. A wide spectrum of the pharmacological |medicine (1 medicine- probability of being recog-
S8 action (1 medicine-competitor, 4%); competitor, 4%) nizable by representatives
= T U
= g ‘g 3. The absence of expressed side effects; of the target audience
B = moreover, the medicine does not cause
3 g G drowsiness (2 medicines-competitors, 8%)
ﬁ 8 "_E IIMS" IIMMII IIMI"
CEE
2 € | & |Low cost of treatment (9 medicines-com- Possibility of using for a

(]

T = = | petitors, 36%) long-course treatment -
2 i (13 medicines-competi-
'_g 2 tors, 52%)
_8 _f'z IILSII IILMII IILl"
a9

o § Small number of contraindications Dosage frequency per day -

[

tors, 96%)

(24 medicines-competi-

prescribed [8]. According to the
results of analysis of indications
for “Climased” seven basic seg-
ments of customers have been se-
lected (Fig. 2). In the list of indi-
cations that are typical not only
for “Climased”, but also for the most
of combined sedative herbal me-
dicines the following indications
can be distinguished: sleep dis-
turbance, restlessness, nervous
tension, hyperexcitability, irrita-
bility; neuradynamia, distraction,
overstrain (the “manager’s syn-
drome”). Besides, “Climased” is in-
dicated for the treatment of neu-
rogenetic headache, mild and me-
dium arterial hypertension, the cli-
macteric syndrome and for impro-
vement of elderly people health.
These indications are common for
significantly less number of drugs
from the group analyzed; among
them there are such medicines as
“Climapin”, “Menovalen”, “Novo-
passit”, “Relaxil”, “Sedavit”, “Seda-
sen”, “Sedafiton”, “Florised”. That
is why these particular segments
are supposed to be key ones for
“Climased”positioning.

Such drug characteristic as its
safety is also of great importance,
i.e. characteristics of side effects
[6, 9]. “Climased” has shown no
expressed side effects, that is why
itis an important criterion for its
positioning. The main disadvan-
tage of sedative medicines is their
specific side effect - drowsiness,
which makes the patients’ quali-
ty oflife considerably worse. How-
ever, when taking “Climased” the
given side effect develops only in
case of a significant overdose. It
should be noted that “Dormiplant”
and “Climapin” can be also added
to the list of medicines with the
absence of expressed side effects.

The use of “Climased” is con-
traindicated in pregnancy and lac-
tation period, to children under
18 and people who drive a car or
operate machinery when the con-
centration of attention is required.
Nevertheless, for most of drugs of
this group not only these contrain-
dications are typical, but also ar-
terial hypertension, gastrointesti-
nal, hepatic and renal diseases, athe-
rosclerosis, glaucoma, myasthenia,

etc. Besides, some medicines can
cause photosensitivity. This also
significantly decreases the number
of potential customers of these
drugs. Taking into consideration
all stated above “Climased” can
be positioned as a medicine per-
mitted to use for most of groups
of patients with various diseases.

Based on the data of analysis
of combined sedative herbal me-
dicines it has been found that most
of them are prepared in the form
of tablets, capsules and teas. How-
ever, liquid medicinal forms have
significant advantages in use, such
as usability and adjustment of the
individual dose of the drug, the-
rapeutic effect controllability in
terms of time and potency, pos-
sibility of using by patients, who
take solid dosage forms with dif-
ficulty. Among these medicines there
is “Klimapin” and “Fitosed” tinc-
tures, “Flora” elixir, “Florised-Zdo-
rovye” syrup, “Novo-passit” solu-
tion. However, drops have a great
advantage among liquid medici-
nal forms, and it is exactly the form
that “Climased” is manufactured
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in. That is why this fact is also an
integral part of its positioning.

We have also analyzed the cost
of medicines from the group un-
der study. As a key indicator the
treatment cost per day was used
on basis of the average retail pri-
ce for medicines as of August, 2013.
The results obtained are in the ran-
ge of 0,17 UAH to 10,17 UAH. The
cost of daily treatment with “Cli-
mased” equals 2,14 UAH; this fact
describes it as a comparatevely
cheap medicine despite the reta-
il price for a package does not al-
most differ from the price for the
most medicines analyzed and it is
38,10 UAH. First of all, it is con-
nected with a low dose of “Clima-
sed” per day, and it allows using
one package of the medicine for
longer period of time than other
drugs.

Based on the results obtained
we have created a matrix of the
basic criteria of “Climased” posi-
tioning (Table). In the matrix ho-
rizontally there is the significan-
ce level of separate characteris-

1. Anmunog K.B. OcHogbl pekaambil.

tics of the medicine described abo-
ve (significant, moderate, insigni-
ficant); vertically - the probabili-
ty of successful positioning of the
givencharacteristics based on the
share of medicines-competitors
with the same properties (a high
probability — 0-20% of medicines-
analogues, the mean probability -
21-50%, the low probability - 51-
100%).

Fields of the key criteria of po-
sitioning obtained in the middle
of the matrix, have different values.
Characteristics placed in the quad-
rants of “HS”, “HM” and “MS” are
of the greatest importance and have
the biggest influence on the drug
positioning. The criteria placed in
the fields of “HI”, “MM”, “LS” have
a complementary character in po-
sitioning of the medicine. Characte-
ristics that are in the quadrants
of “MI”, “LM”and “LI” usually do
not have any influence on deve-
lopment of the drug position, which
is different from other analogues.
However, their presentation as-
sists the enterprise to find “weak
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HAYKOBO-IIPAKTUYHUIA MIAXIA 40 MO3ULIIOHYBAHHA POCJIMHHOTO JIIKAPCBKOT'O ITPENNAPATY «K/JIIMACE/Z»
B.K.fIlkoeenko, 3.M.MHywko*

Incmumym nidsuujeHns keanighikayii cneyianicmie ghapmayii HayionaasHozo dhapmayeemuuHozo yHieepcumemy,
HayioHaasHuii hapmayeemuyHuii ynieepcumem*

Katouosi caoea: koHKypeHmHe no3uyioHy8aHHs,; pocAuHHUU Aikapcbkull npenapam «Kaimaced»

[IposedeHo KOHKypeHmMHe no3uyioHy8aHHs POCAUHHO20 Aikapcbkozo npenapamy «Kaimaced», kpanai opaavHi. [o Hatl-
6inbw supaxceHux apmakosozivHux egpekmis npenapamy «Kaimaced» gidHocamucsi cedamusHutl, 2inomeH3usHull,
cnasmoaimuyHull, npomu3anaabHUll ma H#oe4o2iHHUlL. 3a pe3y1bmamamu MapKkemuH208020 AHAAI3Y BUSHAYEH] OCHOBHI
npenapamu-KOHKypeHmu, 8CMaHoe./1eHi 7 0OCHOBHUX Ce2MeHmMig cnosxcusa4ie 0ocaioxiysanozo Aikapcbkozo 3aco6y. [lepcnek-
MUBHUMU 0/151 NO3UYIOHYBAHHS € Ce2MeHMU CNONHCUBAYie 3 NOKa3aHHAMU do 3acmocysaHHs «Kaimacedy» npu HellpozeH-
HOMY 20/108HOMY 60,110, apmepiaabHili 2inepmeH3sii 1e2k020 ma nomMipHo20 cmyneuis, KAiMakmepu4Homy cuHopomi. Byau
8idibpani 26 nikapcbKux 3aco6is, ekarouaivu npenapam «Kaimaced», ma nposedeHo ix nopisHs1bHY Xxapakmepucmu-
Ky 3a HOCMyNHUMU 03HAKAMU: KiibKicmb gpapmakonozivHux eghekmis, cninbHuXx 3 efpekmamu npenapamy «Kaimaced»;
KIZIbKicmb NOKA3aHb 00 3aCMOoCy8aHHsl, CNi/IbHUX 3 1i020 NOKA3AHHAMU; KiAbKicmb no6iYHUX ehekmis; KinbKicmb npo-
munokasamy; Aikapceka opma npenapamy; cepedHbo3eaxceHa 00608a sapmicms aikysanHs. Po3paxosano eapmicmb
do608020 11iKysaHHs npenapamamu 0ocaidxcysaHoi epynu, ska sHaxodumucs y dianasoni id 0,17 do 10,17 2pH. [as
npenapamy «Kaimaced» eoHa ckaadae 2,14 2pH, ujo xapakmepu3ye (io2o sik nopigHsiHo dewesull aikapcbkuli 3aci6. Ilo-
6ydosaHo Mampuylo 0CHOBHUX Kpumepiie no3uyioHyeauHs npenapamy «Kaimaced». [lo xapakmepucmuk 3 cepedHb010
ma sucokoto 8ipozidHicmio 8041020 NO3UYiOHYBAHHS 8I0HECEeHI: 8eAUKA KiAbKICMb NOKA3aHb 00 3aCMOCY8AHHS, WUPO-
Kuli cnekmp papmakosnozivHoi dii, gidcymuicmsb gupasiceHux no6iuHux edpekmis, 3pyyHa sikapcoka ghopma ma 8i0HOCHO
HU3bKa 8apmicmb AiKy8aHHs. 3 3a2a/16HO0 OYIHKOI0 MEeXHO/02IYHUX MA eKOHOMIYHUX nokasHukie «Kaimaced», kpanai
opa/bHi cymmeso sunepedicae po3aAsHymi npenapamu-KOHKYpeHmu pocAUHHO20 NoxodxceHHs 3 nidzpynu NO5C M50
«[Hwi cHOOiliHi ma cedamugHi npenapamu, 8xkauar4u kom6iHayii» 3a ATC-kaacugikayiero.

HAYYHO-TIPAKTUYECKHUI 10XO0/ K MO3ULIMOHUPOBAHHUIO PACTUTE/ILHOTO JIEKAPCTBEHHOTO ITPEITAPATA
«KJIMIMACE[»

B.K.fIkosenko, 3.H.MHywKo*

Hucmumym noeviweHus keasaugukayuu cneyuaaucmoe gpapmayuu HayuonasHozo hapmayeemuveckozo
YyHueepcumema, HayuoHaavHbulii hapmayeemuyeckuii yHueepcumem*

Kawuesvle cnosa: KOHKYpeHmMHoe no3uyuoHuposaHue; pacmumeﬂbelﬁ /leKapcmeeHHbuZ npenapam «Kaumaceo»

IIposedeHo KOHKypeHmMHOe N03UYUOHUPOBAHUE pacmumebH020 1ekapcmeeHHo20 npenapama «Kaumaced», kanau opase-
Hble. K Haubosee sbipasceHHbIM papmakosozuveckum sgpgpekmam npenapama «Kaumaced» omuocamess cedamusHbitil,
2UNomeH3U8HbIll, CNazmMoAuUMuUYecKuli, N(pomueo8ocnaIUMeAbHbIll U Jce4e2oHHbIL. 1o pesyabmamam MapkemuHz080-
20 aHa.au3a onpedesieHbl OCHOBHblE NPenapambl-KOHKypeHmul, yCMaHoe/1eHbl 7 0CHOBHbIX CeaMeHmoe nompebume.ell
uccsaedyemozo iekapcmeeHHo20 cpedcmaa. [lepchekmugHbIMU 0151 NO3UYUOHUPOBAHUS S18151I0MCs1 cezMeHMbl nompe6u-
mesiell c NOKA3aHUSAIMU 04151 hpuMeHeHUs «Kaumaceda» npu HelipozeHHOU 20108HOU 601U, ApMepPUAIbHOU 2unepmeH3ulU
Js1e2Koli U cpedHell cmeneHu, KAuMakmepu4eckom cuHdpome. OmobpaHsvl 26 1eKapCmMeeHHbIX Cpedcms, 8KA04AS hpe-
napam «Kaumaced», u npogsedeHa ux cpagHUMe/AbHAs1 XApaKmMepucmuka no ci1edyowum NpusHaKaMm: Koau4ecmao no-
Ka3aHUll K NpUMEHeHU0, 00WUX C e20 NOKA3AHUSIMU; KOU1ecmao No604HbIX 3P ekmos; koauyecmao npomugonokasa-
HUll; 1ekapcmeeHHas opma npenapama; cpedHecymo4Hast CmoumMocms eveHus. Paccuumana cmoumocms cymo4Ho20
J/1eveHusi npenapamamu uccaedyemoli epynnul, komopas Haxodumcs 8 duanasoHe om 0,17 do 10,17 2pH. /[las npenapama
«Kaumaced» ona cocmasasiem 2,14 epH, umo xapakmepusyem e2o KaK cpagHuUme1bHo dewesoe ekapcmeeHHoe cped-
cmso. [locmpoeHa Mampuya 0CHOBHbIX Kpumepues no3uyuoHuposarus npenapama «Kaumaceo». K xapakmepucmukam
co cpedHeli U 8bICOKOL 8epOSIMHOCMbI YOA4HO20 NO3UYUOHUPOBAHUSI OMHECEHbL: 60/1blUIoe KOAUYecmao Noka3aHull K
npumMeHeHU0, WUPOKUU cnekmp gapmako102uieckozo deticmaus, omcymcmaue 8blpaiceHHbIX N060YHbIX 3P Phekmos,
y006Has nekapcmeeHHast GopMa u 0MHOCUMENbHO HU3KASL CMoumMocmb seveHust. [1o o6ujell oyeHke mexHo102uveckux
U 3KOHOMUYeckux nokazamesell «Kaumaced», kanau opanbHsie 3HAYUMEAbLHO NPesoCcXodum paccmompeHHble npenapa-
Mbl-KOHKYpeHMbl pacmumesibHo20 npoucxodcdeHust nodzpynnul NO5C M50 «/py2ue cHomgopHble u cedamugHble npenapa-
mbl, 8KA0O4AS KoMOUHayuu» no ATC-kaaccudukayuu.



