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30ipHUK MICTUTh MaTepiajau 1HTEPHET-KOHPEPEHITii, B SKUX PO3TISHYTI
HAyKOBO-TEOPETUYHI 1 TMPaKTUYHI MUTAaHHS: OCOOJMBOCTI TMIJBUILEHHS
kBamidikalii cremianictiB (apmaiiii, 3aCTOCyBaHHS Cy4aCHUX TEXHOJOTIN
HaBYaHHS Ta MIABUIIEHHS MpodeciiHUX KOMIETEHIIM Ha IPUKIaIl
€BPONEHCHKOTO JIOCBiAY, 3aCcTOCyBaHHS KoHUENIili «HaBuaHHsS mnpoTirom
xutTa (Life Long Learning)» y cucreMi HaBYaHHS CIEHIAICTIB (apmaitii,
BHKJIAJAHHS JUCIUILUIIH y CHUCTEeMi MICISAUIIOMHOT OCBITH YKpaiHH 1 3a
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ANALYSIS THE LEVEL OF SOLVING MARKETING FUNCTIONS
OF PHARMACIES
Bondarieva 1.V., Babicheva A.S., Dib Manal
Department of Pharmaceutical Marketing and Management
National University of Pharmacy
Kharkov, Ukraine

fmm@nuph.edu.ua

Introduction. The features of marketing activities of pharmacies for all
components of the marketing mix related to the specific pharmaceutical marketing
and general functions of pharmacies and due to peculiar sphere of operation within
the retail segment of the pharmaceutical market, which is reflected appropriately
reflected in the key functions of marketing, implementation of which may conditions
for making effective management decisions; quality performance is based on high
exponent solving marketing objectives.

The aim of the study is to analysis the level of solving marketing functions of
pharmacies.

Research methods. The study used a method of questionnaire review of heads
of Ukrainian pharmacies.

Research results. The effectiveness of marketing activities of pharmacies
depends on the completeness of the presentation and implementation of the classic
marketing functions; quality performance is based on high exponent solving
marketing objectives. The analysis the level of solving marketing functions of
pharmacies for expert estimates heads of pharmacies, which calculated and grouped
according to the main marketing functions based on the weight parameters of these
functions has been conducted. It was set that the highest level of solving is given for
marketing production function — 85% (implementation of assortment, pricing and
marketing policies), 75% — analytical function (conducting market researches), 67%
— communicative function (formation of demand and sales promotion).

Conclusions. The results reflected the dependence of the degree of solving
marketing functions of their weight and again confirm the importance of awareness
of heads of pharmacies of value high level of solving marketing objectives in

achieving the effectiveness of marketing activities.
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