MoBHE MaHIMyTIOBaHHS TIOJMITUYHOK CBIJOMICTh B TMOJITHYHOMY JHCKYpCi
3MIACHIOETHCS IUISIXOM CTBOPEHHSI 3HA4Y€Hb CIIB 32 PaxyHOK 11€0JIOT1YHOCTI,
OIIHIOBAHHSI, MOJATBHOCTI, PYXOMOCTI CEMaHTHKH Ta MParMaTUKU CIIOBA.

Y HOBOMY CTOJITTI MPOJOBXKYETHCS HIMPOKE BUKOPUCTAHHS €B(EMI3MIB y
«MOB1 TIOMTUKW». EBdpeMizMu, y CBOIO dYepry, BHU3HAYAIOThCA SK 3aMIHHUKH
00pa3MBUX, HEMPUCTOMHUX YM T'PYOHX CIIIB HAa M’SIKIII, MEHII oOpa3iinBl BHUpa3H,
1o crpusie epeKTy MOM’ SIKIICHHS Ha3B CTPAIIHOTO, HEMPUCTONHOIO Yh TaHEOHOTO.
AJe 3aMiHEH1 CJIOBa BUKOPHCTOBYIOTbCSI HE 3 METOIO BUKPHUBIIEHHS MOHATH, a 3
METOIO iX MAacKyBaHHs IHIIMMH (OpMaMHU BUPAKEHHS 1 MOM SKIICHHS TUM CaMHUM
edexTy BHCIOBIIOBaHHS. Tpeda 3a3HAuWMTHU, MO0 Yy OUIBIIOCTI BUMAIKIB — II€
eBemizmMu, HaB’s3aHI 3BEpPXy, BOHU TNEPEBAXHO 3yCTPIUAIOTHCS B OQIMIHHHX
narnepax Ta B nepioguii. Takox 3’saBuiacs HOBa rpymna eB(eMi3MiB — HallMEHYBaHHSI
JESKUX HENpeCTKHUX Tmpodecidi Ta 3aHATh, K1 BII3EPKATIOITH COIAIbHY
HEPIBHICTb.

[Topsin 3 eBdemizmamu 3sBMOThCA PC-teminonoria. IloniTuuHa KOPEKTHICTh
SBJIsIE COOOIO SIBUIIE, BijoOpakeHe, B IEpIIy 4Yepry, B MOBHIM MOBEIIHIN 1 sKe €
XapaKTEpHUM JJI Cy4acHOi 1€0JIorii 3axiiHOi JeMoKpaTii. Hampuknaa, KOpeKTHO
ckazatu He ‘“businessmen” um “businesswomen”, a “businesspeople”; He “black
man”, a “a man of color” un “Afro-American”.

[ligBoastun miaCyMKH, Tpeba MIAKPECIUTH, IO CEMaHTHKa MOJITUYHOTO

TepMiHy € MaJIO BUBYCHOIO, TOMY I TCMa Ma€ BaAXXKJIMBC IIPAKTUYIHC 3HAYCHHI.

Kondratenko O.O
BUSINESS COMMUNICATION CULTURE OF FUTURE PHARMACISTS
ON FOREIGN LANGUAGE LESSONS
Due to Ukrainian integration into international level and it is gaining
opportunities to carry out communication on nationwide level. Professional
communication business skills and general culture requirements are increasing
significantly, where business communication culture is considered to be its essential

part. That is being said, the necessity of qualitative students training which includes
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communicative part becomes actual. Communication allows future pharmacists to
identify himself as a person capable of mutual business understanding. Ability to
communicate, to reach mutual understanding in the professional activities and
responsibilities course is an important basis for the high business efficiency in
business communication situations. Professional pharmacists activity provides
efficient linguistic, sociocultural interaction, adaptation to internal and external
circumstances changes.

In our opinion, communicative aspect plays an important role in a career of a
pharmacist, which importance is preconditioned by the need to perform many
communication functions: providing consultancy in the pharmaceutical area,
planning and implementation of pharmaceutical advertising campaigns, guidance and
pharmaceutical information centers support, future pharmacists collective and public
services, their public relations and so on. Successful mastering of communication
culture, a high level of communicative competence require basics awareness, the
ability to determine the business communication goals and objectives, to organize
communication and manage it, to analyze the subject of communication, to ask
questions and answer to them specifically, the ability to achieve mutual
understanding with customers, partners and colleagues, to establish contacts, to
negotiate, to participate in business conversations, discussions, dialogues, debates,
roundtables, to hold business meetings, to speak in front of a large audience for
future pharmacists business communication.

The future pharmacist should be able to prove and justify their own position,
argue and persuade, criticize and refute, reach consensus, provide estimates and make
business deals, have business communication skills, including rhetorical clichés and
techniques, to be able to give public speeches on specialty in native and foreign
languages.

Teaching foreign language experience in the National Pharmaceutical
University (Kharkiv) shows business communication culture of future pharmacists
requires a complex usage of various types arrangements in the university. In our

view, an important role in solving this task has the study a foreign language as a
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professional discipline that provides great opportunities for the future pharmacists
necessary professional communicative skills, vocabulary enrichment, social and

psychological and sociocultural knowledge, cultural and value creation for students.

Jlarynosa H.B., Jlatrynos 1.C.
3ACTOCYBAHHSA TEXHIYHUX 3ACOBIB Y ITPOLECI BUKJIAJJAHHSA
AHIJIIMCBKOI MOBH Y BH3

Ha cyuacHomy ertami BiiOyBa€eThCsl MOJIepHi3allis HaBuajibHOTro Tporeci y BH3
Ha OCHOBI BUKOPHUCTaHHS MOOITRHOTO HaBuaHHA (m-learning), emeKTPOHHOTO
HaB4aHH (e-learning).

[IporpamHi BUMOTH, SK1 CTaBJISITHCS JIO CTYJIEHTIB MOBHHUX CIIELIAJIbHOCTEN Ta
BIpOBaKeHHsT €Bpomneiicbkkoro MosHoro Iloprdens y mnpomeci BUKIagaHHSA
aHTJIMCHKOT MOBHM BKIJIIOYAIOTh HEOOXIAHICTh BUKOPHCTAHHS TEXHIYHUX 3ac001B
HOBOTO MOKOJiHHA. ChOTOJHI TEXHIYHI 3aCO0M HOBOTO MOKOJIIHHA HaJaloTh 0arato
OCBITHIX MOJIUBOCTEH, IO POOUTH iX €PEKTUBHUMHU 3acO0aMU HABYAHHS y BHUILINA
IIKOMI. 3aBASKA Cy4aCHUM MOOUIBHHUM TEXHIYHUM 3aco0aM  (IJIaHIIeTam,
cMmaptdoHam, ynbTpaOykam, HETOykaMm, HOYTOYKaM, KUIIEHbKOBUM IME€PCOHATHLHUM
KOMIT FOT€paM, TOII0) CTAJI0 MOKIIMBO HABYATHUCS B OY/Ab-sIKOMY MICIIl U y OyIb-SKHiA
3py4YHHH Hac.

HaykoBIll miaAKpEeCIOTh, 110 BUKOPUCTAHHA MOOUIBHUX TEXHIYHUX 3aCOO0IB
HaBYaHHS TM1J] YaC BUBUCHHS 1HO3EMHOI MOBH CIIPHSIE: TTOJI0JAHHIO KOMYHIKaTUBHOTO
6ap’epy; (popMyBaHHIO HABUYOK JOCIIIHUIILKOI JISTILHOCTI; CTBOPEHHIO MiIBUIIEHOT
MOTHBAIli 0 OBOJIOMIHHS MOBJICHHEBUMH HAaBHUYKAMH Ta BUKOPUCTaHHS iX Y
peaTbHUX MDKOCOOMCTICHUX HAaBYAJIBHUX 1 JIJIOBHX KOHTaKTax. Mu BBaKaeMo, IO
BEJIUKOIO TEPEBAror0 1HHOBAI[IMHUX TEXHIYHUX 3acO0IB € Te, 10 3 iX JOMOMOTOIO
CTYyIGHT Ma€ JOCTyln JO aBTCHTHYHOTO MOBHOTO CEPEIOBHUINA, OCKIIbKU
PO3pOOHUKAMH MOOUTBHUX MPOTPAMHUX JOAATKIB 0 TaKUX MPHUCTPOIB € HOCIT MOBH:
BHKJIa/layl, HAYKOBI[l, METOJUCTH aHTJIOMOBHHMX KpaiH cBiTy. Kpim TOro, cydacHi
TEXHIYHI 3aCO0M HaBYaHHS MOXYTh BUKOPHUCTOBYBATHUCA CTYACHTAMHU B ayAUTOPHIM

Ta 1o3aayIUTOPHIA poOOTI, a TAKOX M1 Yac MiArOTOBKH JIOMAIIIHHOTO 3aBJIaHHS.
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