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Выводы. Большой научный потенциал университетов, особенно в области 

фармации, свидетельствует о необходимости серьезных изменений в системе 

планирования, выполнения исследований и коммерциализации разработок. 

Для этого нужно использовать различные методы и формы управления инвес-

тиционно-инновационным процессом научных исследований и разработок с 

приоритетом на практический результат и эффективность. Необходим переход 

с некоммерческой на коммерческую форму передачи результатов научных 

исследований. Значительное место при этом занимает маркетинговое обеспе-

чение процесса коммерциализации результатов научных исследований и сис-

темное применение различных форм организационно-правового сопровожде-

ния деятельности, включая новейшие подразделения, соответствующую ин-

фраструктуру и созданы вузом специализированные фирмы. Коммерциали-

зация является непрерывным процессом от начала до завершения создания но-

вого продукта, постоянно повторяется. Она имеет рыночную природу, зависит 

от конъюнктуры рынка, характеризуется маркетинговым содержанием, ее ну-

жно рассматривать как специализированную и самостоятельную сферу марке-

тинговой деятельности субъектов рынка инноваций. 
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нговая деятельность, маркетинговые задачи, научные исследования и разрабо-

тки, высшие учебные учрежденя, инновационная деятельность. 
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The goal: to summarize theoretical fundamentals and scientific-practical as-

pects of implementation of scientific investigations and developments in practice, 

analysis of up-to-date innovative-investment activity in Ukraine and universities, set-

ting tasks of marketing process of commercialization in order to increase efficiency 

of scientific investigations and developments conducted.   
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Materials and methods: during the investigation we used statistics and reports, 

universities web sites, results of foreign and domestic investigations regarding com-

mercialization of innovative activity, scientific developments of higher educational 

establishments and marketing activity in the process of innovations commercializa-

tion. To achieve the goal we used methods of analysis and synthesis, logical ap-

proach, formalization, comparison, marketing analysis.   

Results of investigations. Changing priorities of industrial and post-industrial 

structure of economies for scientific fundamentals, a significant increase of the role 

of scientific investigations in the development of countries and world in general con-

centrates on the issue of deeper combination of science and manufacturing, creation 

of motivated environment of relations of the process participants, focusing on result 

and efficiency. Leading countries use a significant potential of university science 

more actively by creating the appropriate legislature, assisting with priority investi-

gations and motivating their fast implementation in practice. Manufacturing compa-

nies keep track of new scientific knowledge actively and gradually when conducting 

fundamental investigations and strive to be the first in getting positive results to use 

them in practice. The analysis shows that in Ukraine, unfortunately, environment 

investment-innovative has not been made yet, especially for universities. Results of 

scientific work of the leading National Pharmaceutical University shows big 

achievements in the development of new medicines, which herewith are not inter-

ested in the production of medicines yet. We mentioned absence of motivated mech-

anism of interaction of scientific development and implementation, and partial use 

of marketing provision on the stage of formation of new investigations programs and 

determination of their practical use. All this requires further analysis and develop-

ment of proposals as to using scientific investigations in practice.  

Conclusions. Big scientific potential of universities, especially in the sphere of 

pharmacy, shows the necessity of serious changes in the system of planning, inves-

tigations and commercialization of developments. To do this, it is necessary to use 

different methods and forms of management of investment-innovative process of sci-

entific investigations and developments focusing on their practical result and effi-

ciency. We need to move from non-commercial to commercial form of scientific 

investigations. Herewith, marketing provision of the process of commercialization 

of the results of scientific investigations and systematic use of different forms of 

organizational and legal aspects of activity occupies a significant place, including 

modern units, the appropriate infrastructure and specialized forms created by higher 
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educational establishments. Commercialization is a never-ending process from the 

beginning to the end of the development of the new product, which is constantly 

repeating. It has a market origin, depends on the market demand and is characterized 

by the marketing content. It has to be considered as a specialized and independent 

sphere of marketing activity of the subjects of the market of innovations. 

Key words. Pharmaceutical sphere, commercialization, marketing activity, 

marketing tasks, scientific investigations and developments, higher educational es-

tablishments, innovative activity. 
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