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Abstract. The article analyses Latin mottos used on the emblems of the
departments of the National University of Pharmacy as a component of academic
symbolism and as an instrument for shaping the professional identity of students in
higher pharmaceutical education. It is emphasized that such mottos perform not only
decorative or identification functions but also act as carriers of value orientations
associated with the humanistic, ethical and professional foundations of
pharmaceutical practice.

Purpose. The purpose of the article is to explore the origins, semantics and
educational potential of Latin mottos of academic departments and to determine their
role in constructing the cultural and educational environment of the university and in
forming the professional self-awareness of future pharmacists.

Methods. The methodological framework includes descriptive and historical-
cultural approaches, semantic analysis of aphoristic expressions, and pedagogical
interpretation of the educational potential of Latin mottos.

Results. The article characterizes the semantic content of the most widespread
mottos (Sapere aude, Nosce te ipsum, Salus populi suprema lex esto, Scientia potentia
est, Natura sanat, Alta petunt, Futurum cum technologia, Docendo discimus), identifies
their origin, worldview dominants and pedagogical interpretation in the context of
pharmaceutical training. It has been established that Latin mottos convey such core

values as intellectual autonomy, scientific evidence, ethical responsibility, service to
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society, innovativeness and ecological thinking. Their symbolic presence in the
educational environment contributes to the formation of students’ professional self-
awareness, ensures continuity with the European scientific tradition and reinforces the
humanistic dimension of pharmaceutical education.

Conclusions. Latin mottos used by the departments of the National University
of Pharmacy constitute an important component of university symbolic communication
and educational influence. They shape the value foundations of future pharmaceutical
professionals, strengthen the academic identity of the university and function as
cultural markers that connect modern pharmaceutical education with the European
intellectual tradition.

Keywords: Latin language, mottos, professional ethics, academic symbolism,

professional identity, educational potential.
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Anomauin. Y npononosariii cmammi npoaraiizo8ano 1amuHoMOBHI 0eBi3u, o
BUKOpUucmogylomocsa Ha embremax xagedp Hayionanbnozo Gapmayesmuunozo
VHIBepcumemy, SIK ejleMeHm aKaoeMiuHOl CUMBONIKU ma IHCMPYMeHm hOpMYBaAHHS
npogheciiinoi  i0enmuunocmi  3000y8auié  euwoi  apmayesmuunoi  oceimu.
Iliokpecneno, wo Oegizu BUKOHYIOMb He Juule 0eKOPpAmuHy uu i0eHmMu@ikayiiny
@yukyii, a U GuUCmMynaroms HOCIAMU YIHHICHUX OpPIEHMUPI8, NO8 A3aAHUX 13
SYMAHICMUYHUMY, eMUYHUMU ma npogeciunumu 3acadamu GapmayesmuiHoi
OIS IbHOCMI.

Mema. Memoto cmammi € 00CNIONCEHHS NOXOONCEHHs, CEMAHMUKU Mda
BUXOBHO20 NOMEHYIANY TAMUHOMOBHUX 0€e8i3i6 Kaghedp, a MaKoiC GUHAYEHHS IXHbOT
poai Yy KOHCMPYIOGAHHI KYIbMYPHO-OCBIMHbOSO NPOCMOpY VHIgepcumemy ma
Gopmysanui npoghecitinoi camocsioomocmi manbymuix gpapmayeemis.

Memoou. Memooonociuny O0OCHO8Y CMAHOGIAMb ONUCOBUL MA [CMOPUKO-
KYIbMYPHULL Memoou, CEeMAHMUYHUL aHANI3 ag)OpUCMuUdHUX BUCTO08I8, A MAKOINC
neoazo2iuna iHmepnpemayis BUX08H020 NOMEHYIANY NAMUHCbKUX 0eBi3I6.

Pes3ynomamu. Y cmammi oxapakmepuso8ano 3mMicm HAUNOUUpeHiuux 0egisia
(Sapere aude, Nosce te ipsum, Salus populi suprema lex esto, Scientia potentia est,
Natura sanat, Alta petunt, Futurum cum technologia, Docendo discimus), susnauero
IXHE NOX00JCEHHs, CBIMORNAOHI OOMIHAHMU MA Neda202iuHy IHmepnpemayino 8
Koumexcmi npogheciiinoi niocomosxku gapmayesmis. BcmanogneHo, wjo iamuHoMO8HI
0esi3u cityeyioms NPOBIOHUKAMU MAKUX YIHHOCMElU, K IHMe1eKmyaibHad Ad8MOHOMI,
HAyKo8a  00KA308iCMb, emuyHa 8iONOGIOANbHICMb,  CAVICIHHA  CYCNIIbCME),
IHHOBaYIUHICIMb Ma exono2iyne mucaenns. Ilokazano, wo ix cumeoniuna npucymuicms
8 OCBIMHLOMY Ccepedosuyi cnpusc Gopmysanuto npogecitinoi camoceioomocni,
RIOMPUMYE  CNAOKOEMHICMb  €8DONEUCLKOI  HAYKOBOI mpaouyii ma YKOPIHIOE
2YMAHICMU4HULL 6UMIP hapmayesmudHoi oceimu.

Bucnosku. Jlamunomosni oesizu xagedp HDay e easxciusum cxiaonukom

VHIBepCUMemcvbKoi CUMBONIIYHOI KOMYHIKAYIl ma 6Uxo8Ho20 6nausy. Bonu gpopmyroms
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YiHHicHe nioTpyHmMs npoecitinoi distnbHocmi MaubymHuix gapmayesmia, 3MiYHIOIOMb
akademiuny I0eHMUYHICMb YHigepcumemy ma BUKOHYIOMb pPONb  KYJIbHYPHUX
Mapkepie, wo NOEOHYIOMb CYYACHY dapmayesmuyny oceimy 3 €6PONEUCLKOIO
[HMeNeKmMyaibHO MPAOUYIET.

Knrwuoei cnosa: namunceka mosea, 0esiz, npogeciina emuxa, aKaoemiuHa

CUMBOJIIKA, NPOGheCiiHa I0eHMUYHICMb, BUXOBHUL NOMEHYIAIL.

Introduction. University branding and symbolism have been a relevant subject
of research in both national and international scholarly literature over recent decades.
Logos and mottos contribute to differentiation among competitors and serve as
elements of marketing strategy, especially in the context of the commercialization and
globalization of higher education. A special place in this context is occupied by Latin
mottos, which are traditionally used as a concise expression of scientific, ethical, and
cultural values.

For medical and pharmaceutical specialties, the Latin language is an important
educational tool that contributes to the development of professional competence,
critical thinking, discipline, and moral and ethical orientations of students. However,
Latin mottos as a component of university branding or as a means of shaping academic
identity have largely remained outside the focus of scholarly attention.

Literature Review. Issues related to university branding and identity have
attracted the attention of both Ukrainian and foreign researchers for more than a
decade. Studies demonstrate that modern higher education institutions actively use
logos, mottos, and slogans as elements of brand formation and corporate identity [1],
[4], [6]. These elements not only create a recognizable image of a university but also

facilitate differentiation among competitors in the educational market, which is
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particularly important in the context of commercialization and marketization of higher
education.

In Pakistani universities, for example, logos and mottos have become an
important tool for promotion and the formation of a unique institutional identity. Older
universities often rely on mottos based on religious and cultural values, whereas private
and newly established institutions construct a more progressive and modern image
through original slogans and creative logos [1].

Researchers emphasize that university branding can be compared to the branding
of commercial products: a university seeks to offer students a “unique product” that is
easily recognizable and associated with certain values and service quality [11], [12].

Ukrainian studies also note the growing importance of branding in higher
education, particularly due to competition among institutions and the need to create a
distinctive image [7], [2], [5]. The use of logos and mottos is viewed as part of
marketing strategies that enable universities to stand out in the educational services
market and enhance recognition and trust among students.

Importantly, university logos, mottos, and slogans perform not only a
promotional function but also a social and educational one, shaping the image of the
institution as a cultural and intellectual environment [1]. At the same time, despite
significant attention to the commercialization and marketization of education, the
literature reveals a lack of studies that consider mottos and logos as components of
academic branding in the Ukrainian context or as elements of educational identity,
particularly through historical, cultural, or linguistic perspectives.

Regarding the Latin language, a number of Ukrainian studies emphasize its
particular relevance for medical and pharmaceutical specialties. Latin performs
educational and professional functions, contributing to the formation of general
competencies, the development of discipline, precision of thinking, and intellectual
culture among students [13], [8], [15], [3]. However, none of these studies connect

Latin with university branding or marketing strategy, although its study may indirectly
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influence institutional prestige and reputation and instill moral and ethical values that
are critically important for future healthcare professionals.

Identification of previously unresolved parts of the overall problem. Despite
existing scholarly research, the literature review indicates that university branding and
mottos constitute a globally important practice for shaping institutional identity and
competitive positioning in the educational services market. Mottos and logos function
as full-fledged elements of branding, enabling institutions to create a unique image and
increase recognizability. At the same time, Ukrainian research has tended to focus more
on pedagogical and cultural aspects, leaving open the issue of integrating branding
approaches into academic practice. Consequently, the educational potential of Latin
mottos used by the departments of the National University of Pharmacy as a component
of branding represents a relevant topic for a separate scholarly investigation.

The authors’ contribution consists in a comprehensive analysis of the Latin
mottos used by the departments of the National University of Pharmacy and in
determining their educational potential in shaping students’ professional identity.

In particular, the research team has:

° systematized and characterized the Latin mottos of the departments of the
National University of Pharmacy, taking into account their historical origins and
philosophical and pedagogical foundations;

° identified the symbolic and educational functions of these mottos in the
context of modern pharmaceutical education;

° analyzed the relationship between the mottos and professional values,
ethics, and the academic culture of the university;

° conducted a student survey to assess the impact of studying Latin and the
perception of mottos on the formation of professional orientations and personal
motivation.

Formulation of the Article’s Goals (Task Setting). The aim of the article is to

determine the educational potential of Latin mottos used by the departments of the
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National University of Pharmacy in shaping students’ professional identity and value
orientations.

The objectives of the article are to:

° substantiate the significance of Latin mottos as elements of academic
symbolism and the educational brand of the university;

° describe the historical origins and philosophical and pedagogical
background of the main mottos used by the departments of the National University of
Pharmacy;

° highlight the educational and cultural functions of these mottos in the
process of pharmaceutical education;

° assess the effectiveness of using Latin mottos in shaping professional
values, responsibility, and academic identity of students based on the analysis of mottos
and student survey results.

Research Results. In the contemporary university environment, symbolism
plays an important role in shaping value orientations and the professional identity of
students. A special place within this system belongs to Latin mottos traditionally used
on departmental emblems as a concise expression of their scientific, ethical, and
humanistic principles. At the National University of Pharmacy, such mottos represent
not only a tribute to academic tradition but also a powerful educational factor that
contributes to the establishment of professional values, responsibility, and awareness
of the social mission of pharmaceutical education.

Currently, the university comprises 12 departments, some of which have chosen
Latin mottos to express their mission, fundamental values, and scholarly heritage.

Among the many components of an educational brand, visual attributes occupy
an important place — university and departmental logos, printed materials, and
representation in social media. These elements perform not only an identificatory but
also an educational function, fostering students’ sense of belonging to the academic

community, respect for university traditions, and awareness of professional values. In
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combination with other elements of the educational environment, visual attributes
contribute to a holistic perception of the brand of the National University of Pharmacy
and emphasize its uniqueness, which requires systematic and coordinated efforts by all
participants in the educational process. Brand visualization is regulated by the brand
book: the Latin slogan Sapere aude is placed on a ribbon. On the left side of the logo
there is an oak branch symbolizing strength, power, and resilience; on the right, a laurel
branch symbolizing glory, greatness, and victory [9, p. 3].

The expression Sapere aude originates from Horace’s Epistulae and belongs to
the fundamental aphorisms of the European philosophical tradition. Originally, it called
upon individuals to achieve inner maturity, independence of thought, and responsibility
for one’s judgments. This expression gained particular significance during the
Enlightenment, when Immanuel Kant proclaimed Sapere aude the main motto of the
era, associating it with humanity’s emergence from a state of “self-incurred
immaturity” and the affirmation of intellectual freedom.

In the context of higher education, particularly pharmaceutical education, the
motto Sapere aude symbolizes an orientation toward the development of critical
thinking, the ability to analyze scientific information, and independent professional
decision-making. For future pharmacists, this is of fundamental importance, as their
professional activity requires not only the reproduction of knowledge but also the
ability to interpret data, assess risks, and bear responsibility for the consequences of

their decisions.

SAPERE AUDE

Fig. 1 Logo of the National University of Pharmacy

From an educational perspective, the use of Sapere aude on the university

emblem functions as a value guideline for the educational process, encouraging
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students to develop intellectual courage, scientific initiative, and personal autonomy.
Such a motto contributes to the formation of an academic culture in which knowledge
is understood not as passive absorption of information but as an active process of
thinking and cognition, which is crucial for the development of modern pharmaceutical
science and education.

The next motto is used by the Department of Clinical Laboratory Diagnostics,
Microbiology, and Biological Chemistry. The expression Nosce te ipsum (Greek
gnothi seauton), has ancient Greek origins and was inscribed on the facade of the
Temple of Apollo at Delphi as part of a set of ethical precepts associated with the Seven
Sages (6th century BC). Authorship has traditionally been attributed to Chilon, Solon,
or Thales, while its Latinized form became part of Roman intellectual tradition. Across
historical epochs, this aphorism has acquired multiple interpretations: from an ancient
call to recognize the limits of one’s capabilities and resist hubris, to Socratic
interpretations of self-knowledge as the foundation of moral action and inner dialogue
with the true good. In Roman Stoicism, the expression emphasized character formation,
control of passions, and the achievement of inner harmony, while in Christian culture
it was reinterpreted through the prism of conscience and spiritual self-knowledge as a
path toward knowing God. In modern times, the aphorism became a key formula of
reflection, self-exploration, and personal identity formation.

In pedagogical discourse, the expression functions as a universal formula of self-
education, presupposing the development of self-awareness, self-control, value
orientations, responsible choice, and awareness of one’s potential. In contemporary
educational theory, it correlates with the development of emotional intelligence,
autonomy, critical thinking, and existential maturity aimed at preparing individuals
capable of taking responsibility for themselves and harmonizing their relationship with
the world. In professional pharmaceutical education, this expression acquires
educational significance related to the formation of a specialist capable of responsible

decision-making and independent professional practice.
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Another departmental motto, used by the Department of Social Pharmacy, is
Salus populi suprema lex esto, attributed to the Roman orator and philosopher Marcus
Tullius Cicero and regarded as one of the key aphorisms of Roman legal and ethical
tradition. Originally, it justified the supremacy of public welfare over private interests

and defined a moral imperative for the activities of state and social institutions.

Fig. 2 Logo of the Department of Social Pharmacy

In the context of pharmaceutical education and professional practice, this motto
gains particular relevance, as pharmacists bear responsibility not only toward
individual patients but also toward society as a whole. The priority of public health, the
safety of medicinal products, and adherence to ethical and legal standards are
fundamental principles of the profession. Salus populi suprema lex esto emphasizes
the social mission of the pharmaceutical field and orients future professionals toward
decisions aligned with the public good.

From an educational perspective, the use of this expression on departmental
emblems shapes students’ value-based wunderstanding of professional duty,
responsibility, and service to humanity and society. It fosters awareness that
pharmaceutical practice is not only a domain of scientific and practical competence but
also a sphere of moral choice, in which the public good serves as the highest criterion
of professional behavior.

Alongside philosophical mottos, some departments (for example, the
Department of Pharmacology and Clinical Pharmacy) choose formulas that reflect
scientific inquiry. The expression Scientia potentia est is one of the most famous
aphorisms of the European intellectual tradition and is associated with the philosophy

of Francis Bacon, who emphasized the practical value of knowledge as a tool for
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understanding and transforming the world. In this context, knowledge is understood
not merely as a body of theoretical information but as the result of systematic scientific
inquiry, experience, and critical thinking capable of transforming society.

Within pharmaceutical education, this motto acquires special significance, as
professional activity is based on precision, evidence-based practice, and the constant
updating of scientific data. Scientia potentia est emphasizes responsibility for
possessing knowledge, since it determines the quality of pharmaceutical care, patient
safety, and the effectiveness of medicinal products. From an educational standpoint,
the motto stimulates students toward lifelong learning, the formation of scientific
culture, and awareness that professional strength lies not in formal status but in the
depth of knowledge and the ability to apply it in practice.

The expression Natura sanat, chosen as the motto of the Department of
Pharmacognosy and Nutrition, originates from ancient medical tradition, particularly
the Hippocratic doctrine of vis medicatrix naturae, which emphasizes the natural
healing power of the organism. According to this approach, recovery is viewed as the
result of harmonious interaction between internal bodily mechanisms and the
environment, while the role of the physician or pharmacist is to support, guide, and
enhance natural restorative processes.

In pharmaceutical education, Natura sanat acquires profound scientific and
educational significance, emphasizing the need for deep understanding of
physiological, biochemical, and pharmacological processes underlying the action of
medicinal products. The expression highlights the importance of rational drug use,
adherence to evidence-based medicine, and respect for natural mechanisms of self-
regulation.

From an educational perspective, Natura sanat fosters a holistic vision of health
as a state of harmony between humans and nature, contributes to the development of
ecological thinking, responsible attitudes toward natural resources, and ethical

principles of pharmaceutical practice. Its use on departmental emblems symbolizes an
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orientation toward humanistic values, the natural-scientific foundation of the
profession, and awareness of the limits and possibilities of pharmacotherapy.

The expression Alta petunt, chosen as the motto of the Department of
Fundamental and Social Humanities, has a generalized Latin origin and is often used
as a concise formula conveying aspiration toward high goals, spiritual and intellectual
growth. In Latin tradition, the adjective alfus is associated not only with physical height
but also with moral excellence, nobility of thought, and striving for ideals.

In the context of university departments, Alta petunt symbolizes an orientation
toward academic excellence, scientific ambition, and continuous development. It
emphasizes readiness to overcome challenges of the educational process, master new
knowledge, and achieve high professional standards, which is particularly relevant in
pharmaceutical education with its demands for precision, responsibility, and deep
scientific training.

From an educational standpoint, the use of Alta petunt forms motivation for self-
realization, perseverance, and goal orientation among students. The expression serves
as a value guideline encouraging future professionals to strive for professional
excellence and recognize their belonging to an academic community oriented toward
high ideals of science and service to society.

The expression Futurum cum technologia represents an example of a
neoclassical Latin formula characteristic of modern academic and university
symbolism. It was chosen as the motto of the Department of Industrial Technology of
Medicines and Cosmetic Products. Although such constructions were not fixed
aphorisms in classical Latin, the use of Latin in this context preserves its primary
function as a universal language of science, education, and intercultural
communication.

Semantically, Futurum cum technologia emphasizes the inseparable
connection between future development and scientific and technological progress. In

pharmaceutical education, this implies orientation toward innovative technologies in
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drug development, quality control, and application, as well as the use of digital
solutions, biotechnologies, and modern analytical methods. The motto reflects a
strategic vision of training professionals capable of working in conditions of rapid
change and the implementation of advanced scientific achievements.

From an educational perspective, Futurum cum technologia fosters openness
to innovation, readiness for lifelong learning, and responsible use of technology in
healthcare. It emphasizes that technological progress must be combined with
humanistic values, professional ethics, and awareness of the social consequences of
scientific advancement.

The expression Docendo discimus is attributed to ancient tradition and recorded
in the works of Seneca the Elder and later Latin authors. The aphorism reflects a
profound pedagogical idea: teaching is a bidirectional process, and transmitting
knowledge to others contributes to its deeper understanding by the teacher.

By choosing this motto, the Department of General Chemistry emphasizes the
unity of teaching and research activities and the interaction between teacher and student
as equal participants in the educational process. It highlights that educators do not
merely transmit ready-made knowledge but continuously improve their scientific and
pedagogical competence through teaching.

From an educational standpoint, this expression fosters a culture of academic
partnership, responsibility, and continuous professional development. For
pharmaceutical education, Docendo discimus is particularly significant, as the field is
constantly evolving and teaching new scientific data requires deep comprehension. The
motto encourages students to actively participate in learning, scientific discussions, and
mutual knowledge exchange, and motivates educators toward continuous self-
improvement.

To confirm the research hypothesis, a survey has been conducted among first-
year students to determine whether studying Latin has increased their confidence,

contributed to the formation of professional values and responsibility, and which Latin
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expression they would choose as a life credo for their future professional and scientific
activity. For the purpose of conducting the survey, we selected a group of first-year
pharmacy students who studied Latin during the first semester of the 2025-2026

academic year.

Choose a Latin motto as your life credo

17 Bignosigeit
@ Sapere aude
20.4% @ Nosce te ipsum
11,8% Salus populi suprema lex esto

@ Scientia potentia est

‘ @ Natura sana
@ Alta petunt
@ Futurum cum technologia
@ Docendo discimus

Fig. 3 Survey of students regarding the choice of a life motto

As we can see, our students demonstrate a rather altruistic attitude, which is
entirely appropriate given their choice of future profession. They also show a strong
inclination toward self-discovery and are motivated to acquire knowledge.

It also revealed today’s pharmacy students place value on such traits as
responsibility, inquisitiveness, attention to detail, accuracy, honesty, discipline,
critical thinking and a desire to keep learning.

Conclusion. The study of Latin mottos used on the emblems of the departments
of the National University of Pharmacy has demonstrated that these expressions
perform important cultural, symbolic, and identificatory functions. The Latin language,
as a traditional language of science and medicine, lends academic authority to the
mottos while emphasizing continuity with the European scientific tradition. Analysis
of their content shows that most mottos focus on key professional values: service to
health and humanity, the pursuit of truth, the development of knowledge, responsibility
to society, and high moral standards.

Each motto, regardless of department, reflects its scientific specialization,
educational orientation, and professional priorities. Expressions related to truth,
science, the art of healing, service to people, or the unity of theory and practice

emphasize fundamental principles of pharmaceutical activity—precision, humanism,
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evidence-based practice, and professional ethics. The origins of many mottos trace
back to ancient authors, medical ethical formulas, or university traditions, making them
an important element of the symbolic heritage of the institution.

Thus, Latin mottos on departmental emblems of the National University of
Pharmacy are not merely decorative elements but meaningful markers of value
orientations and professional identity. They strengthen the educational mission, shape
the appropriate academic atmosphere, and contribute to students’ and staff’s awareness
of belonging to a community that preserves and continues long-standing scientific
traditions.
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